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VORTEX PUBLIC RELATIONS  

PEOPLE BUY FROM COMPANIES THAT THEY TRUST 

▸  Tell me a fact and I will remember. 

▸  Tell me a truth and I will believe. 

▸  Tell me a story and it will live in my heart forever. 

▸  People remember stories.   

▸  Positive stories influence their buying  
decisions and build trust -- Branding. 

▸  Sales grow. 
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TECHNOLOGY CAN BE HARD TO COMMUNICATE CONCISELY 
▸  Technologists and engineers know  

their subject but can find it hard to  
communicate in an effective manner.   

▸  They need a Storyfixer to work out  
the stories and a Storyteller to  
communicate them. 

▸  This requires someone who can both understand 
technology and tell their stories clearly and concisely to 
the world. 
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SPECIALIST IN PR FOR HIGH TECHNOLOGY COMPANIES 
▸  Nigel Robson of Vortex PR has a B.Sc. in Physics and 

Chemistry with 35 year track record of successfully 
communicating high technology stories.  

▸  Trusted source of high quality, high technology stories for the 
world’s media.   Usually used verbatim because they are 
written exactly as editors would write them themselves.   

▸  Editors are the long term customers of Vortex PR who look to 
Vortex PR for the stories that they need to do their job. 

▸  Agency of record for start-ups to international companies.  
Usually for many years as trusted, integral part of Marcom. 
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CREATING AWARENESS AT THE LEADING EDGE OF TECHNOLOGY  

Source - Gartner 
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TECHNOLOGY EVANGELIST FOR STARTUPS AND GLOBAL COMPANIES 

▸  Bluetooth - Brightcom 

▸  Digital Radio - RadioScape  

▸  USB - Philips Semiconductors 

▸  Quantum Tunnelling Composites - Peratech 

▸  Organic PhotoVoltaic solar film - Heliatek  

▸  Motion sensing analysis - Movea  

▸  Advanced signal processing - RFEL  

▸  Next generation LEDs - Plessey 
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PROPERLY PLANNED INTEGRATED COMMUNICATIONS PLAN 
▸  Develop an in-depth understanding of a company's technology and the 

company's story. 

▸  Create the story telling programme with a timeline of a year or more to 
build the brand.  Like planning a book with chapters and story lines. 

▸  Communicate the right story through the right channels. 
A good story goes viral spreading around the world.   
Very cost effective. 

▸  Monitoring the media and regularly reporting on the  
coverage.  Also new trends and stories that could be  
leveraged to obtain coverage. 

▸  Media coverage provides third party validation from independent, 
trusted sources – journalists and analysts.  Creates TRUST in companies, 
their BRAND and their technologies. 
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PROJECT WORK TO FULL SERVICE PR AGENCY 
▸  Finding, researching and writing content -- press releases, articles, 

white papers, and customer user stories.  Also polish materials written 
by the company for external use. 

▸  Place into the appropriate media using extensive network of global 
media contacts to build awareness and the brand of the company. 

▸  Organise press briefings by phone or face-to-face as appropriate with 
media training. This enables the story to be expanded upon and the 
editors to develop their own angle on the story.  Also builds a rapport 
between the company and key editors and analysts.  

▸  Assist with newsletters, blogs and social media. 

▸  Check for relevant features where content such as  
opinion pieces and articles could be contributed and  
generally pro-actively promote awareness of the  
company and its brand. 
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TAILORING STORIES TO DIFFERENT PARTS OF CUSTOMER COMPANIES  

CEO, CTO etc 

Engineering  

Product specific 

Tactical 

C-level and 
Company wide  

Strategic 
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RESULT - WIDE POSITIVE EXPOSURE OF THE COMPANY  

▸  Proactive –  Sales enquiries from prospective customers 
who already know about your products so easier to close 
sales. 

▸  Confidence - Existing customers are encouraged to order 
more from a trusted company. 

▸  Increased website hits provides ROI metrics. 
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RESULTS OF STORYFIXING AND STORYTELLING 

▸  35 years of specialising in helping high technology companies from 
start-ups to internationals  refine and communicate their stories to 
the world.  Duracell, MIPS, ARC, Plessey, Philips, Movea, DEC, Inmac, 
BrightCom, RadioScape, Baolab, RFEL, Heliatek, sureCore... 

▸  My storytelling has helped companies win numerous awards -–
Elektra Awards and Queen’s Award for Innovation. 

▸  Generated leads that have resulted in  
million dollar deals. 

▸  Used by VCs to boost the awareness of the  
companies that they invest in. 

▸  Raised awareness of start-ups has increased  
market value for sales of companies. 
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WHY VORTEX PR? 

▸  Experienced specialist in PR for high technology companies. 

▸  Long established contacts in media covering high technology  
around the world. Coverage in BBC, FT, Wired, New Scientist,  
EET, EW, EPD, M&T, EIN etc.  First name terms with key editors. 

▸  Work closely with companies to become an integral trusted part of the team.   

▸  Expert in solving the problem of content generation by proactively finding 
stories within a company that can be used for PR.   

▸  Global player.  Worked for clients around the world.  Germany, Spain, Italy, 
France, Israel, UK, Denmark, Italy, Holland and USA. 

▸  Long term relationships with companies – typically ten years plus. 
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EXAMPLES OF WORK 
▸  At Elektra Awards 2015, entries for clients resulted in four being finalists and two 

winning. 

▸  Press conference for Heliatek in September 2016 generated over 500 clippings plus 
CEO interviews in its key media. 

▸  Launch of a MIPS processor core resulted in Philips placing multimillion dollar order for 
use in RFID cards and credit cards. 

▸  The Storyfinder inside Philips Semiconductors for seven years after organising 
complete relaunch of the company with international media. 

▸  RadioScape CEO said, "Everywhere we go people know us thanks to the PR." 

▸  Movea, RadioScape and RFEL achieved successful industry purchase thanks to PR 
campaign boosting their profiles. 

▸  Designed and implemented complete company relaunch for ARC and RadioScape. 
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EXAMPLES OF CLIPS 

▸  1:1 sureCore CEO interview 
http://www.analog-eetimes.com/news/surecore-srams-design-ready-says-ceo 

▸  Heliatek raises 80M Euros 
http://www.greentechmedia.com/articles/read/Heliatek-Raises-90M-From-EU-
Investors-for-Roll-to-Roll-Organic-Solar-Cells  

▸  Plessey signs deal with PhytoLux   http://www.edn-europe.com/?fnid=80491  

▸  RFEL launch TRAILBLAZER
http://www.sensorsmag.com/news/tech-product/news/rfel-announce-shelf-
driver-vision-aid-military-vehicles-23077  

▸  Scripted and hosted video about ESCATEC
https://www.youtube.com/watch?v=EjhNblsgdGA  
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WHAT ARE THE COSTS? 
▸  Usually a monthly retainer  

according to the amount of  
time required.  Enables 
ongoing engagement and  
proactive work with media  
and embedding into all  
parts of a company to understand every aspect of the 
company, its technologies, markets and aspirations. 

▸  Project work such as video scripts, web pages, brochure 
copy, and press tours are quotes as extras. 

PR 
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RECOMMENDATIONS  MORE AT WWW.LINKEDIN.COM/IN/NIGELROBSON/ 
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▸  Nigel Robson, BSc, MIPR 

▸  nigel@vortexpr.com 

▸  www.vortexpr.com 

▸  +44 1481 233080 

▸  www.linkedin.com/in/
nigelrobson 
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EXAMPLES OF WORK 
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PERATECH 
▸  Engaged	to	publicise	company	and	its	QTC		

technology	as	very	low	visibility	

▸  Helped	Peratech	win	several	awards		
including	Queen’s	Award	for	Innova@on	
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PERATECH STORY EXAMPLE 
▸  Phone interviews with key news magazines already resulted in quality 

coverage in EETimes, Electronics Weekly (top story of the day in 
newsletter), The Inquirer, Technology Review & New Electronics.  

▸  Web coverage exceeded 700 within 24 hours with 
sites such as NanoTechnology Now, Reuters,  
Hoovers, Yahoo & Wireless Developer Network  
rippling through the web building awareness. 
4000 hits at 48 hour mark. 

▸  Blogs buzzed with the story from the wire and  
comments on editorial stories on leading sites. 

▸  Followed by monthlies such as EDN,  
Elektronik i Norden and EPD as their production  
cycles worked the story through the system. 
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RADIOSCAPE 
▸  Complete	change	of	direc@on	for	

the	company	into	DAB	from	GSM.	

▸  Launched	the	new	iden@ty.		
▸  Established	RadioScape	as	a		

leading	authority	on	DAB.	

▸  Demoed	every	step	of	the	advancement	of	DAB	to	leading	editors.		

▸  Ar@cles	in	Financial	Times,	New	Scien@st,	Electronics	Weekly	and	
EETimes	plus	trade	media	for	electronics,	FMCG,	and	radio.	

▸  CEO	said,	“We	have	never	spent	a	penny	on	adver@sing.		We	are	
known	thought	the	world	though	PR	and	our	salesmen	welcomed.”	
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HELIATEK 
▸  Brought	in	to	build	global	awareness	as	only	known	in	na@ve	
Germany.	

▸  Obtained	extensive	coverage	for	its	award	winning	Organic	
Photovoltaic	technology	and	80M	euro	funding	round.	

▸  Winner	of	Elektra	Awards	2015.	
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RFEL 
▸  Client	since	start-up	in	2001.	

▸  Established	RFEL	as	global		
leader	in	high	performance	
digital	signal	processing.	

▸  Wrote	entries	that	resulted	in		
several	Elektra	Awards	
and	two	Queen’s	Awards	for		
Innova@on	in	2009	and	2012.	
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ARC 
▸  ARC’s	reputa@on	&	share	price	was	at	all	@me	low	and	media	audit	showed	no	press	interest.	

▸  No	clear	iden@ty	–	Rival	Tensilica	had	stolen	its	configurable	cores	company	iden@ty.	

▸  Campaign	

▸  New	CEO	on	press	tour	round	Europe	

▸  Refocused	the	company	messaging	onto	configurable	cores	

▸  Regular	engagement	with	media	and	analysts	

▸  	Results	

▸  Media	audit	a\er	one	year	showed	new		
posi@oning	was	established	

▸  5	front-page	covers	stories	of	CEO	

▸  Share	price	went	up	significantly	
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PHILIPS SEMICONDUCTORS 
▸  Engaged	to	re-launch	the	company	that	had	been	in	stealth		

mode	for	18	months.	

▸  100+	journalists	from	around	the	world	to	Eindhoven	for	two		
days	of	briefings	using	material	generated	by	Vortex	PR.			
Including	drama@c	launch	of	USB	to	world	media	and	analysts.	

▸  Philips	Semiconductors	re-established	as	a	leading	innovator.	

▸  Re-structured	the	communica@ons	opera@on	from	a	datasheet		
driven	press	release	system	to	strategic	communica@ons	covering	wide	range	of	
announcements	to	develop	the	brand	and	generate	sales.	

▸  Researched	and	wrote	stories	over	seven	years	that	addressed	all	levels	in	the	customer	
companies	from	engineers	to	CEOs	with	coverage	across	the	trade	press,	front	cover	stories	
and	even	the	Wall	Street	Journal.		
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MIPS SMARTCARD PROCESSOR 
▸  Completely	new	area	for	the	company	
▸  Campaign 		
▸  Briefings	with	electronics	media	

▸  Briefings	with	media	at	trade	fair	for	smart	cards	

▸  2	minute	segment	on	CNBC		

▸  CEO	interview	on	Bloomberg	and	CNN	

▸  Double	page	spread	in	Shares	magazine	

▸  Results	
▸  Extensive	global	coverage	

▸  Quality	enquiries	

▸  $10M	in	license	deals	with	4	major	companies	

▸  Became	the	processor	of	choice	for	smartcards	


