UC SanDiego

SCHOOL or MEDICINE

Communication Plan for Healthy Retalil Stores

Objectives: Increase awareness of (name of store) using social media tools.

Audiences: Current customers/page viewers, and people who live close to the store,
Goals:

1. Within the next 2 months, increase views of store posts from a larger audience by utilizing Facebook
adds, or page promotion services by 10 “Likes”

2. Starting from the next month, post at least one interesting news piece (eg: featured produce, featured
hot food item) every week on Facebook page.

3. Change Facebook cover photo every 3 month according to seasonal items (eg: feature spring
vegetables in March)

Tools:

The main tool used in this communication plan is Facebook. Therefore, please make sure you have
access your store’s Facebook business page (not your personal page). You will have to login to your page to
set up any of the following functions. Four different Facebook functions are explained below:

1. Facebook Ad

Facebook Ads are advertisements that appear like a post on people’s Facebook pages. They can
appear in the News Feed section as well as the sidebar. These Ads can be seen by anyone within the radius
that you select when you create the Ad, not limited to existing followers of the Ad. These Ads can also be
viewed on Instagram. Creating an Ad will cost from $5-50, depending on how long you want the Ad to be
published/displayed on Facebook. Facebook Ads is a good tool to increase awareness of your Facebook page.

Steps Your Screen
1.Login to your
Facebook Page

2.0pen a new window on
your computer

3.In the new window, go focebook business
to: Marketing on Facebook Pages Ads Success Stor Leam How Mews  Facaboo. Saarch =1
https:/(www.facebook.co Advertising Basica How do | create a Facebook ad?
m/business/help/132037 crmtp e

Get started creati rad in &g creation,
906870538 Jm—0o s sl

Dwect Responss & Brand To create a Facebook ad:
Advertising

Ad Pertormance & 1. Golo ad creation and hen choose an advertising obpechive
Reporting

2 Typain or select from the dropdown what you wan! to advertisa. For
Baming & Paymants example, if you chose the Clicks ta Websits objective, you'll type in the

URL that you want people to go to
Troubleshocting Your Ads ¥ .

3. Click Continue. You can choose Io advertise your Page, business,
website, event and then choos: the audience, budgel, images and txt

Addianal Resources far for your ad bafore placing your order.

Advertisers

Guides for Advertises

0 ad for | i
[ —— Leam how to create an &d for your specific advenisng objective

Mote: If you choose the Page Post Engagement objective 1o boost vour Page's
posts, you'll only be able o choose from recent posts in ad creation. If you have an
oider post you'd Eke 1o create an ad for, you can boos! the post friom your Page of
create an ad for it in Power Edior.

Haip Community
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4 .Click on “Create an Ad”

Ad Purformance &
Reporting

Billing & Paymants
Troubloshooting Your Ads
Guikdes for Advertisers.

Additions! Resources for
Avertisers

‘Other Help Canters

Help Community

Pages Ads  Succoss Slor.

How do | create a Facebook ad?

Gel stated ingy you ad in ad creat

To create @ Facebook ad:

1. Go lo ad creation and then choose an advertising objective.

2. Type in or select from the dropdown what you want to advertisa. For
example, If you chose the Clicks to Website objective. you'll type in he
URL that you want people to go to.

3. Click Continue. You can choose o advertise your Page, businass,
websile, event and then choose the audience, budget, images and text
for your ad before placing your order

Lezarn how lo create an ad for your specific advertising objecie.

Note: If you choose the Page Post Engagement objective to boost your Page's
posts, you'll only be able to choose from recent posts inad creaton, I you have an
cilder post you'd like to create an ad for, you can boost the post from your Page of

Loam How  News  Facoboa., Saarch Q

5.Select “Local
awareness” as the
Campaign objective, and
then click “Create Ad
Account”

Bl Campaign:

What's your marketing objective?
Awarsness Consideration Conversion
Brand awareness Traffic Comversions
@ Engagement ¥ Product catalog sales
LT Agn instals 3 Store visits
B Viceo views
Lead! generation

Local awareness

Promete your business o people wha ane neary

Campaign Nome &

Locel asereness

Fepert 3 Prasiem

CAMPAIGN: Chaose your objective

L germsation

®

Local awareness
Promote your business to pearie who are nearty.

) Buzch Pacple on nstagram L
oW Y G Snaw s 80 Peopi REAF your
business who ane on Instagram,

Campaign Name o

| cxdl s

o SetaLimd foptont

Helx Ghooseg anUtnecive  Usa Exsing Campagn

Arpeet s Prosiem
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6.Enter account
information (these
account information is
usually assumed and
you don’t have to
manually enter it), and
then click “Continue”

B2 campaign
L Objective

& Ad Account

L craste New

Show Advanced Options =

Currency and Time Zone

48 yoisr adds bifing and tepoing data wil
Be recorded In this curency and time
zone. To change these in the e
YOUT néed 10 reate @ new ad Sccount,

advertise (the one you
just logged into)

& =
Text m" ——
7.Select the Facebook
B2 campaign n eac!
Page that you Want to l_ “n‘_::?ﬁ E::}:_ the Facebook PQE you want 1o promiote ::no;ﬁ;l R h

Thiss is thee tolal number of people in your

Facebook Page

selected audience who we estimate will be in
your area based on their sctivity on

A Ad Account Facobook.
I— Create New
Aud Estimated Daily Reach
Defing who you want 1o s8e your gde. Leam mone. £ 710-1900 peapls on Facsbook
88 AdSer - m—
0 of 57,000
Page - '-‘:'\:I_Iun-n i B (7] 530-1,400 people on Instagram
————_Courw 255
Audience : Stonareige P
Placements i ‘?ﬁ;’ E co
Budgel & Schaduls = e This is only an estimate. Numbers shown are
) besad on the average pariormance of ads
L) to your selected audiance.
B Ad Reporta Problem .
8.Select your audience — ottt R
by setting an age range, -~ 57.000-..
. Thi st ol i of o o yos
and a radius range oo
P L - 1 F
Extimated Daily Reach
El 710,500 pacpie on Facabock.
R e diT ©
e 530,400 paop on inatsgram
10 -<J - 234000 ©
A e !l
— imscarar . I1us 15 ony a0 cotmate. Namooe snown e
s B o P et P 4 e
a8 . [T p——
P
= : rf'
S taor 2 s
Jesa
Age & e . e
Gander O “ Men e
Closs

Fupart a Problem
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9.Select Placements
options. (usually the B ot

| Placements
Show your ods to the right people in the right places.

Potential Reach

5?,000 People

This is the total number of peaple in your
selected audience who we estimate will be in
your area based on their activity on
Facebook.

Objactive

“Automatic Placements”
option will be selected,
and you can leave it like A AdAccount ~ —
this) |_ P :::\;;n;;: T_r:;r;:c:.-\: objactve, placamants

Edit Placements

s places they're likaly
abook and

Estimated Daily Reach

Remaving placemants may r

duce the number of peopls you reach and may maks B:ﬂ - 1,900 paople on Facebook

55 adSet it less likety that you ) mest goals. Leam more. P
15) 530-1,400 people on Instagram
Pags L]
2 o of 28,000 B
Audience
Placements This s cly an estimate. Numbers shown are
Budget & Schedule besad on the average performance of ads
Budget & Schedule targated to your selected audiance.
Define how much yould like o spend, and when you'd ke your ads ' agpear. Laam 1kt e T o
more
B ad Report a Problem

10. Select Budget & ST Fotonial Reoch
Schedule information. | opjectve Budgot & Schodule 57,000

Defing how MUCT youTD e 30 B06nd, SNTWNEn you'd le YOUT 305 13 Gp08ar. Learn more. This & e ksl ussiber of o

Each Ad you publish will e sk e

your area based on their scthity on

cost $5/day. The Ad will & Adsccount i (@ Ensmaianyi] e Faceccor

miED
[ ——

be dISplayed Up to buiinohalivselode i i i Estimated Daily Reach
7days. Or you can also O e g £1_710-1600 prais o Facao
pay for a longer display o S ———

time by selecting [ o oo O s

[ Placamenis This s only an estmate. Numbers shown ane

“Lifetime Budget” L tusge s s Daces s v soormonce i

tangeted t your selected audence
Your ads Wil fun for T days. Youd spend no more 1han $35.00. Lt

Ad et damen T dave

25 Adser w0

(5] 530 1,400 paaple on Instagram
—-—

Ad Scheduling O Run ads all the time

B as More Cptions
L=
Potamtial Reach
B2 campaign
- Jnjective Budget & Schedule 57,000 -+
Difine how Much you'd (e i $8nd, 2nd when you'd e your e i appesi. Leam more. This b the botai o iy
selected audience who we estrnate will be in
your area based on their activty on
& tanins e sy sice Fon
s 0150
Dary B
L e dget
EChu, — Estimated Daily Reach
D 3:50PM
O 3:50PM 1 40 - 110 peephe on Facebook
= -
S5 Adset 3 t52,000 O
] 23 -80 peopls on Instagram
Fage “¥our ad will run ursl Friday, Novembar 24, 2017, (=5
" o200 O
Far You'l spend up to $50.00 tatal
Fracemerts This is onfy an estmate. NUTDe’s shown ane
Budget & Schedule Ad Scheduling @ Aun ads all e tme st on the average performance of ads
Mere Options LRI 10 YOUT Bkt Juience.

11.You can add a name Sl o v AR el This s he ota number of p

selected audience who we ¢

for your Ad to describe Ad Scheduling  © Run ads all the time Your aren based on thekr ace

Facebook.
the appropriate audience "l_“““"““‘ Mors Optns
SUCh as 18+, or you can oo b Give your ad set a name that describes the

| audience, scheduling or ads inside it Estimated Daily Reac

also leave this box blank g
if all audience are B Ak ~ =
appropriate. Then click L puce ) 23-60 poople o'
“Continue” t Antoncs Back @'

I Placements - This is only an estimate. Nu

Budget & Schedule based on the average perfo
tameated to vour salectad A
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12.Select the format that
you want your Ad to be €2 campeign Format
M . |_ . Choose how you'd like your ad to look.
in. In this example, you C - g —
want to post one picture, 7 A\
SO you can select “Single ' - = -
Ad Account =
Image” T_C - = =
Carousel Single Image Single Video Sli
Create an ad with 2-10 Create up 1o 6 ads with ona Create an ad with ona video Create a loo
EE o scrul-.a:l:;;;:ge:s o \r-age oi:::l;ierr‘ 07 with up to
| . -
Audience
13 You Can u pload your F:-I:E:nsueule up o 6 ads at once by uploading multiple images. Leam more. Recommended qugl
images by clicking on B2 campeign — oo onant
uU p|0ad Imagess I— Objective Browse Library Free Stock Images 3 |-ma._:le ,.a[,._ﬁ 1.91:1 I
|‘hnr cn'-:n:r;ﬁ.'- little or ﬂ: [
Leam more.
* Ad Account Uplm:lliw
I— Create New
14.You can add some Text T
description to the image | ¥ “" i S SENG
by adding text in the text o Facosook Page
b OX bd Try Chongo
& AdAccoum Instagram Account
| : This Facebook Pags will represent your business in instagram
ads, or you can add an Instagram account. & Pizase salect media for your ad
Bl eaoe) v7) oR | B Adden aecoust
58 AdSe
Page Text
E Audience
s & S
e
| B ad Report a Problem
15 i YOU Can n am e yo ur n compalan Piease select media for your ad

Ad in the “Headline” box L atjctve

é Ad t Dostinabon
& Page (Try)
|— Creats New Wobsite URL
Call To Action @
£5 Adset Like Page =
Page Irreitis people T connect with your Page.
Auspence
I— Placements Your Instagram ad will use the Leam More
Busdget & Schedule button.
Show Advanced Options -
(=Rt}
L Format
Fi S - |
— Text
Close o e
Report a Problem
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16.You can pre-view — 5 R
your Ad on the right side L oepese e eas
of your screen

o At Acacont Toxt

Facabook Page

By
25 adset
Pag Instagram Account
Aaulence This Facetook Page wil represent your business in Ingag
Pacements ads, of you can add an Instagram sccount. O
Burdget & Schedule LIy (ool | Ok | (@) Add an Account
: - Pioasa select media for your ad
g i Text
Ented tEn that clearty 1eds peopie JD0UL what you're
Farmat promosg
k Media A
Toxt
17.You can review your A adccount Vil Insreon il o5 W Lo Ko
Ad order by clicking on L Create ow i
“ 1 1
Review Order a0 Eaae
28 AdSa
— Pag= 7
| I Back Review Order Flace Order
[ oamants By ciicking "Ptacs rdur”, you agres tc the Facobook Sttemant of Fights ard Resporsbilites including your bl T IO w78
— Budget & Scheduls and the Facehook Advertising Guidalines. Wa do nal usa sensitiee psrsanal data for ad tageting. Tapics you choosa for tameling your ad dot refact the

Here's what you'll be creating

oar can review these objects in the Manage Ads fab of Ads Manager
CAMPAIGN

Campaign Neme  Local awarenass

AD SET

Ad Set Nome 18+
Localon United States: Latilude 32,891554260254 Longitude
Targeting  -117.0BEZ5BE3594 San Diego [+3 mi) California
Age 18- 85+

Ad Placement  Facebook Feads

Budget & Schedule  $5.00 Dally | Nov 27, 2016 - Dec 04, 2016

18.You can publish your HACHTA DR N R

Ad by clicking on “Place || ¢ **" n Vour tagran ad s e Lo Mo

order”. This is the step S

where you will pay for Show Advancsd Options

the order online £ Agsa
. s oy o |
I e By ching “Plac Didryou 3510010 Facebook Sitmenof it and Respors s o o cbgtan ol i o S-S A Terms

nd the Facobook Advertising Guidelines. Wa do ot ise sarsitive parscnal data for ad targeting, Topics you choose for targeting yout ad dont mbect the

Other useful links related to Facebook Ads:

https://www.facebook.com/ads/about?ft[tn]=j&ft[qid]=6357762840232663777&ft[mf story key]=871187868762
1875341 &ft[ei]=Al%40cbb988bcf3c4ce8f3a3e5f19364cc7ce&ft[top level post id]=671112163070176&ft[fbfee
d location]=1&ft[insertion position]=1& md =1
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https://www.facebook.com/ads/about?ft%5btn%5d=j&ft%5bqid%5d=6357762840232663777&ft%5bmf_story_key%5d=8711878687621875341&ft%5bei%5d=AI%40cbb988bcf3c4ce8f3a3e5f19364cc7ce&ft%5btop_level_post_id%5d=671112163070176&ft%5bfbfeed_location%5d=1&ft%5binsertion_position%5d=1&__md__=1

UC SanDiego

SCHOOL or MEDICINE

2. Facebook Page Promotion/Boost

Facebook Page Promotions will appear as posts on people’s News Feed Sections. Facebook Page
Promotion can help spread existing posts to people within a certain radius, no matter they are existing
followers of the page or not. The cost to set up each boost starts from $5 and can increase based on the
number of people that you want to reach. It is an easier way to promote your page to a larger audience
compared to Facebook Ad, however, your Facebook page has to be liked by at least 50 people for you to be
eligible for this function. The following link provides a detailed explanation of how to set up a Facebook Page
Promotion: https://www.facebook.com/business/a/boost-a-post

Steps Your Screen
1.Login to your Facebook Page

2 Before you start your

promotion, you can go to the
following link for a quick video Reach more people right from your Page
on the steps to set up the
promotion. The same webpage
also lays out the steps in texts
and walks you through them or 96 help Wit your ads

Available to Pages with 50 or more likes.

Learn how to get more likes.

httpS//WWWfacebOOkCom/busn’] Step 1: Get started  Step 2: Choose your audience  Step 3: Choose your budget
ess/a/boost-a-post

Boost your posts

Boosting posts is an effective and inexpensive way to get more
expasure for your content. It's a simple and easy procass - posts
are boosted right from your Facebook Page - and you can boost
a pest for any amount you want.

It’s a great way to get more people to see your posts, promote

nts, offers and news, and to reach new audiences

1 targeting.

Watch the video or follow the steps below to boost a post today.

® oo o) L
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cebook business

Step 1: Get started

1. Go to the post you want to promote, This can be a new
post or an existing o

Jasper's Market
Posled by Joyoo Ye 12 Baplember - Eded

n your Page’s Timeline.
Click Boast Postin the bottom right-hand corner
3. The ad will be automatically created from your post

Like - Commaent + Shang

) Dvew Huening loes this. e

Write & comemant

| P
— =m

Step 2: Choose your audience

Next, decide who you'd like to see your post Edit audience

If you select Paaple you choase through targeting, you'll be
able to specify the people you shaw your boosted post to.

@ sure thal you sa

Then, refine their locations, ages, genders and interests, Lacation Citles = +0miles =

If you select People who like your Page and their friends, San Francisco, CA
your boosted past will only be visible to those people. Note:
this option is avail

hle if at least 50 people like your Page. Age 18> | v

Gender u. Men  Women

Inkorests Food *  Farmers' market *  Shopping
local produce ~ Organic food

+ Veganism  + Vegetarianism  + Animal rights
+ lcacream  + Sales promotion

Name city_local

oo (D

Step 3: Choose your budget

1. Set your maximum budget. You can spend as much or as
little as you want. We'l give you an estimate on the
number of people you're going to reach depending on the $5.00 $20.00 | $30.00 | $40.00 Other

Maximum Budget

amount you set. Est. People Reached

2. Choose your duration. Your post is automatically boosted
2 - X —d 4,100-11,000 people
for one day, but you can select up to 7 days. -
3. Click Boost 0 aof 310,000 @

‘Your budget and targeting determine how many people
your post will reach.
More Oplions -




UC SanDiego

SCHOOL or MEDICINE

3. Facebook Post

Facebook Posts are posts that will only appear in the News Feed sections of existing followers. This
action is free, and your post can always stay on your page.

On the top of your Facebook page, you can usually find a text box like this (picture shown below). Click
on “What's on your mind?”, and the box will become a field where you can type in the text that you want to
post. You can also post pictures by clicking on the camera icon on the bottom of this text box. You can also
select your audience by clicking on the “Friends” tab. When you are done writing your post, you can click
“Post” to make it public.

L 9@

Who should see T

@ Public

Amyone on or off Facebook

¥ A Friends

+ More Options

4. Changing Facebook Cover Photo

Click on the following link and it will outline the steps of how to change cover photo:
https://www.facebook.com/help/220070894714080?helpref=faq _content

How do | add or change my cover photo?

Desktop Help # Share Article

A cover photo is the larger photo at the top of your profile, above your profile picture. Like your
profile picture, cover photos are public, which means anyone visiting your profile will be able to
see them.

To add or change your cover photo:
1 Go to your profile.

Hover over @ in the top-left of your current cover photo.

)

3 Click Update Cover Photo. If you don't currently have a cover photo, click Add Cover
Photo.

4 Choose whether you want to upload a new photo or pick a photo from one of your existing
photo albums.

5 Once you choose a photo, you can reposition it by clicking the image and dragging it up or
down.

6 Click Save Changes.

Note: Your cover image has to be at least 720 pixels wide.

Result Evaluation
To check if these social media tools have been effective, you can go to your page and check for the

number of followers. This number is usually listed on the right bar of your page. Staff from the Center for
Community Health can also occasionally check if new posts or cover photo has been uploaded.
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