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Poor market penetration

"Active" Users compared to non-owners of
Hearing Instruments
(US data, MarkeTrak VIl 2005)
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Why people DON’T buy hearing aids

Question value |

Background noise | NN

Performance in noisy situation _

Whistling & feedback | 6y

Do not perform as promised _

Do not work well _

Limited situations can be used _
Negative feedback HA owner -

Sound quality
Reliability (break down)

Can't use on telephone
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Non - owners of hearing aids (millions)

Source: Kochkin, 1993, MarkeTrak 111, USA




—EARtrak Pilot study in Germany

Preliminary re



Individual item response rate

Response rates / item: Questions 1-11
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Individual item response rate

% Response

Response rate / item: Question 12a-12k

0

Ql2a Q12b Q12¢ Q12d Ql2e Q12f Ql2g Q12h QI12i Q12j Q12k

20

Question

Q12e - concert/movie
Q12f - church/lectures
Q12i - workplace



Individual item response rate

Response rate /item : Question 13a- 13l

% Response

Q13a Q13b Q13c Q13d Q13e Q13f Q13g Q13h Q13i Q13] Q13k Q13

Question

Q13b - ease of adjusting volume
Q13e - on-going expense (batteries)



Demographic data - Age

Age Profile
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Demographic data - Gender

Gender Profile

O Male
B Female

Australia New Zealand Germany




Fitting data

Binaural / Monaural Fitting Rate

O Monaural
B Binaural
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Fitting data

Hearing Aid Style

OBTE
B Custom

Australia Germany New Zealand




Fitting data

Technology

B Analog
B Digital

Australia New Zealand Germany




Client outcomes data

Overall Satisfaction with Hearing Aids
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Client outcomes data

Hearing aids used 8+ hours/day

O Australia
B Germany
B New Zealand

Australia Germany New Zealand




Client outcomes data

Listening Situations - Satisfaction

O Australia
% Satisfied B New Zealand
B Germany




Client outcomes data

Listening Situations - Dissatisfaction
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Client outcomes data

O Australia
B Germany

Satisfaction
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Client outcomes data

Hearing aid features - Dissatisfaction

O Australia
B Germany
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“Hearing aids do work!”

And they are (mostly) working better in Germany than Australia...

Thank you and congratulations to our pilot group!

Any questions?



