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“Mom Was Right” Campaign – 2008

Information Security, a department responsible for managing and protecting information throughout HCSC, needed new messaging and branding to promote messages and call attention to serious information security breaches.

In addition to preparing a revised security brochure and a laptop brochure, we counseled a series of posters, the Mom Was Right campaign. This provided a series of mom’s familiar advice, tailored to information security issues. 

Another example:  “Close that door! You don’t live in a barn!”  illustrated with a cowboy-hatted boy on a stick horse, to remind employees to close their programs or PCs when not in use. 

This campaign generated great response among employees, built awareness of security and received two awards of excellence, the Apex and the Communicator. 
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Mom was right!


Don’t click on links
or open attachments in


unwanted e-mail messages.
You could get a virus.


“Put that down!
You don’t know
where it’s been!”






